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AGOA Exports vs Trends
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AGOA Exports, Minus Oil
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AGOA Exports by Country, Minus Oil
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Why has AGOA not lived up to expectations?




Tariffs vs Other Export Constraints
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Volatile exchange rate Small foreign markets i
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The Need for a Diversified Economic Base

-

3%
4%

~

8% %
5%

= 8%

17%

5%
5%

9%

12%

23% 27%

16%

0,
44% 1%

41%

42%

44%

48%

53%

40%

36%

A 29%

36%

[ S | o | o [wN
X X | X[ R [®R
© © o | o (@~

S| U (W
_-.EEg

X

(92 =W
__-H.HE-

o w
X X

2001 2002

m Pearls, precious stones, metals, coins, etc ® Vehicles other than railway, tramway

m Ores, slag and ash

2003

2004

2005

2006

= Organic chemicals

2007

2008

» Iron and steel

2009

® Aluminium and articles thereof

2012 2013

® Machinery, nuclear reactors, boilers, etc

2014



R R R
Capitalising on AGOA

Addressing Trade Barriers

The Centrality of Diversification
1. Growing AGOA-US Trade
2. Increasing Social Impact of AGOA

3. Driving Regional Integration

Potential Strategies

1. Entering Existing Value Chains
2. AGOA Zones

3. Empowering Cities and Local Governments
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